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KALEIDOSCOPE
OF MURALS
Colossal Media and its beautiful way of creating visual stories
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VON SANDY STRASSER

T

he ability to touch somebody’s heart with advertising is always a challenge.
But the feelings that a New York based company called Colossal Media arouses with their kind of art is extraordinary: They create art out of advertising.
Hand painted with passion and skills. We have spoken with Adrian Moeller and
Paul Lindahl, founders of Colossal Media, to have a close look behind the scenes.

Who are the creative minds behind Colossal Media?
ADRIAN MOELLER & PAUL LINDAHL: Colossal Media is made up of critical thinkers who make something from nothing every day. We are passionate, thoughtful,
hardworking individuals who care about using our time to do something better
than anyone else.
How was the idea born for an advertisement company like this?
A. M. & P. L.: In a backyard over beers, the idea worked through luck really.
In 2004 Paul actually had practical experience painting giant murals and Adrian
had an existing sales staff in place through Mass Appeal Magazine. We didn’t have
much responsibility at that point in our lives as far as kids and mortgages go, we
figured go for it, give it our best shot since we have some major pieces of the puzzle
in place and do our best to make it work, plus we were drunk at the time.
Colossal Media is currently probably the hottest New York company. What do
you think are the reasons for this hype?
Colossal Media is a New York based
A. M. & P. L.: Thanks! We do things our way; we don’t
outdoor advertising company with locapretend to fit into a mold. We are going against the grain
tions in 18 U.S. markets including New
because that is what we know how to do. We are building our
York, Los Angeles, San Francicso, Miabusiness around a lifestyle and a different way of thinking.
mi and Chicago. All locations are hand
We don’t take the easy way out, we are making something
painted by their highly skilled in-house
work that shouldn’t, it is special to us and I think that comes
paint team, Sky High Murals. They are
through in the work we do.
the largest hand paint outdoor advertiWhat differs hand painted advertising from ordinary billsing company in the country. Since the
boards or TV commercials? What makes them so special?
inception in 2004 they have painted
A. M. & P. L.: When you make a digital banner or TV
over 1.200 murals in 32 states and three
commercial there are countless steps, systems, agendas and
countries.
machines between the concept and final product. There is a
ton of time that is taken to execute these commercials but it
is all completed behind the scenes away from the view of the public. At Colossal
the only space between the person who made the mural and the mural itself is the
paint brush. We do everything in public for everyone to see. People watching our
murals get to see a real uncensored story unfolding right in front of their eyes, that
is real and it is also honest. Nothing about our process is staged so it has got a soul,
and a real humanistic quality to it.
What are the benefits for the customers?
A. M. & P. L.: Truth in advertising. Most people don’t like billboards and other
forms of outdoor advertising but respect our traditional process of painting ads
and murals. We have a lot of engagement with the public, on the streets and social
media.
How high are usually the costs for Sign Painting?
A. M. & P. L.: We charge for the wall space by month like any typical outdoor
company would, but additionally we charge a fee to paint the mural. Its more expensive because if you buy a banner you only pay for the wall space but the people
were reaching expect more, they don’t pay attention to banners because they don’t
like a product that comes off an assembly line. The benefits to our client far exceed
the cost. »

Paul Lindahl and Adrian Moeller,
Founders Colossal Media
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How does a typical briefing look like when you get a new
job?
A. M. & P. L.: We are juggling almost 400 jobs every year
with 20 painters. We paint in almost every major city across
the U.S. and do a few international jobs every year, so organization and communication are super important. We try to
simplify our systems so every new job that comes in has been
dealt with in the same way. We highlight possible problems
that might arise on site before we get to the wall so when
we start brushing paint that is all we are doing. Since we are
dealing in volume with a relatively small team making everything by hand there are a lot of opportunities for things
to go wrong. When we started there were three of us now
there’s almost 40. Every day we juggle countless deadlines,
and battle every type of weather all while holding ourselves
accountable to painting better and faster every time.
What tools or utensils do you use for your work? Do you
use stencils or do you draw free handed?
A. M. & P. L.: We have a template called a pattern that we
use to establish the rough drawing. It is made from using a
grid system that is projected onto the wall so that we are confident everything is in correct proportion. Besides that we
use hammers, drills, levels, saws, screwdrivers and welders
almost as often as we use paint brushes. We do all of our own
rigging installation, too. We don’t outsource anything at Colossal, this way we have complete control over timelines and
quality control.
What role does the weather play in your daily work? How
well do such huge images last in rain and wind?
A. M. & P. L.: We work in every type of weather condition
that most people reasonable people would have stayed inside
for. Our 12 hour days stay 12 hours long regardless of if it is
0 degrees or 100 degrees. It is way easier said than done but
what makes it possible is loving what you do. If you don’t love
this job it will chew you up and spit you out. When we are out
there painting in the snow it sucks but it is also a motivator.
When we get to the end of the day, the paintings are beautiful
and everyone else in the world stayed inside warming their
toes. There is no better feeling of accomplishment. We are
not just good at painting we are also good at winning. There
isn’t anything we let stand in the way of doing what we love.
What happens to the pictures when their times is expired in
respect to commercial use?
A. M. & P. L.: We paint over them with a new one. If we are
constantly painting the same wall we are happy because we
are busy and making money.
For digitally produced advertising advertisements can be
altered even at short notice. How about your work? How
do you deal in case of emergency with wrong-gone brush
marks?
A. M. & P. L.: We are pretty flexible when it comes to last
minute changes. Flexibility is key when you do something
specialized. We can hold the line on the way we choose to
execute our production but we are providing a service. It is
really important to us that buying hand paint advertisements
doesn’t feel complicated. Last minute changes can make
scheduling projects pretty stressful since we can’t copy and
paste but it goes with the territory. If you have got wrong
brush marks you have probably got the wrong painter. We
don’t have that problem at Colossal.

How long does it on average take to finish a picture?
A. M. & P. L.: It takes four days on average, which is faster
than most people assume. We work 365 days a year and a
lot of long hours but we have become very organized which
allows us to limit the erratic last minute ever changing nature
of the advertising industry. We have got a robust and efficient
process that allows us to scale up the amount of work we do
without slowing our output. We can do any type of painting
anywhere and position the best painter on that project while
also utilizing newer less experienced painters allowing them
the experience to learn.
Tell us your company’s philosophy.
A. M. & P. L.: To „Always Hand Paint“ we constantly get
offers to put up vinyl or do other types of work, but we stick
to what we are the best in the world at.
What does one need to become part of your crew?
A. M. & P. L.: 40 percent persistence, 40 percent good attitude, the rest is talent. We can train anyone to paint but we
can’t train them to not be a wimp. This is a really hard job and
it can be shocking coming on to the crew as a new person
since it is never what is expected. Our best guys are brick
layers, landscapers and ex-marines who also happen to have
a passion for art. This can make finding new people complicated since we are also training for careers. We want people
that come on as employees at Colossal to stay for the duration of their careers. It is very time consuming and expensive
to train someone in such a specialized field. Culture is also
massively important. There is no fat at Colossal, no matter
what task you are performing, simple or difficult, every step
is an integral part of the process. If a task gets screwed up it
becomes a domino effect. We work together on everything,
for us the projects never complete. We have no one to rely
on but ourselves so it is very important to have good people
around. To account for these things we developed an apprenticeship program which lasts nine months. Since Colossal is
rapidly growing we needed to find a way to get new painters
trained fast but not so fast that we sacrifice quality or safety.
We use the sink or swim approach to find the best people as
fast as possible.
If you could choose a famous attraction and you could modify it according to your imagination, what would it be and
what would you do?
A. M. & P. L.: It would be cool to make an Olympic downhill course into a racetrack for rollerblading.
How do you define personal freedom?
A. M. & P. L.: Having the ability to choose they type of
projects we take on and how we work we do. We are proud of
having taken the hard road to put out a product that we are
proud of that makes us want to go to work every morning.

WEITERFÜHRENDE LINKS

www.colossalmedia.com

”Contrary to popular belief, New York’s
most spectacular art isn’t hanging at the
Museum of Modern Art or at the Met. It
adorns the sides of buildings in some of
the city’s more interesting neighborhoods,
much of it painted by one company – the
aptly named Colossal Media.”
The Wall Street Journal
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